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You have a good sentiment model. Now what? 

●  Identify influencers 
 

●  Construct audiences 
 

●  Activate advocates 
 
Key model: social networks 
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NOW YOU KNOW  |  #NYKCONF 
 

BRANDWATCH.COM 
 
 



SALES	DECK	2016	v2	

Social Network Analysis 

1.  Build network model from data 
 

2.  Community detection 
 

3.  Influence modelling / optimization 
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Network 
Models 
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Social graph: nodes are people, edges are: 
 
●  Interactions 

 
●  Followership 

 
●  Latent influence 
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Coupled Hidden Markov Models 
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Community 
Detection 
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Isoperimetric Problem 
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Algorithms: 
 
●  Fiedler vector 

 
●  Louvain 

 
●  Short random walks 
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Short Random Walks 
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Influence 
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●  Linear threshold model 
 

●  Independent cascade model 
 

●  Centrality heuristics (degree, eigenvector, 
PageRank, etc.) 
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Tech 
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●  Networkx (Python) 
 

●  Graphx / GraphFrames (Spark) 
 

●  Graph databases? 
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