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Triple S Integration = SSS   
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AGENDA	
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Text,	Image	&	Audio	AnalyCcs	
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●  Topic Analysis
●  Noise Reduction
●  Sentiment Analysis
●  Emotion Detection
●  SSS Integration
●  Image Processing

ARTIFICIAL	INTELLIGENCE	FOR	INSIGHTS	
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TWEETS	WITH	IMAGES	GENERATE…	

…MORE	CLICK	THROUGHS	18%

…MORE	LIKES	89%

…MORE	RTs	150%
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…AND…	
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77%	of	tweets		
About	soK	drinks		

have	no	brand	reference	in	the	
text	
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ANALYSING	IMAGES	BECOMES	A	NECESSITY	
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•  Logo	extrac;on		
	

•  Text	extrac;on	
	

•  Facial	Recogni;on	
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Image Analytics for Theme Detection 

“I think it’s a large body of water 
with a bridge and a clock tower 

in the background” 
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Theme Detection & Deep Learning 
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“1st Attempt: A group of people standing 
around each other in a restaurant”.  

THE	“MAGIC	CAPTIONER”	KEEPS	LEARNING	

“2nd Attempt:  
Men drinking beer in a pub”.  
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ORIGINAL	R&D	ROADMAP	
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	VIDEO	TEXT	 	IMAGE	

1 2 3!!!
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NEXT	LEVEL	OF	CONSUMER	INSIGHTS	GENERATION	

ASKING AND LISTENING

(…And See) 
@DigitalMR_CEO 



@DigitalMR_CEO 

AUDIO	TO	TEXT	TECHNOLOGY	
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AUDIO	TO	TEXT	ACCURACY	
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WORD	ACCURACY	82%

WORD	LOSS	5%
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CONCLUSION	
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