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DATA DRIVEN

CUSTOMER OBSESSED
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Measuring conversion rates
is no longer a problem.

Understanding customers
still is.
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Qualitative data is either too generic or

too expensive and inflexible
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CHATTERMILL’S RECIPE FOR
TURNING QUALITATIVE DATAQUALITATIVE DATA
INTO QUANTITATIVE INSIGHTQUANTITATIVE INSIGHT.
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TITLE TEXT
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Ingredient # 1: Deep Learning
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Deep Learning
Human-like accuracy

Very data hungry
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Ingredient # 2: Active Learning
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Active Learning
Unrivalled speed to insight
Uncompromised accuracy
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Ingredient # 3: Transfer Learning
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"hot"
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Transfer Learning
Reduces data requirements
Doesn't compromise quality
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Parting Thoughts
Machines don't just replace humans
They also open up new opportunities to
utilise human intelligence at scale
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Q & A
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mikhail@chattermill.io

@mdubov
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